7 5'“‘1 o v il m \ \ i Michael O Sznapstagler
N e ¢ & Fa rsl‘) % " # Bl A .."1 2
(/4 3 ! \ e
Quanita May
" nia Mo

DEVELOPMENT AUTHORITY Shervl AL Cook

loseph H. Hopkins

b M. Kozinsk
P.O. Box 2451 + DAYTONA BEACH, FL 32115-2451 + (386) 671-8180 Tammy M. Kozinski

City Hall 5301 South Ridgewood Avenue
Regular Meeting Wednesday, September 21, 2022
Room 149 in City Hall 4:00 P.M.

NOTICE — Pursuant to Section 286.0103. Florida Statutes. if any person decides o appeal any
decision made by this Board at this public meeting. such person will need a record of the
proceedings and. for that purpose. such person may need to ensure that a verbatim record of the
proceedings is made. which record includes the testimony and evidence upon which the appeal is
to be based. The City does not prepare or provide such a record.
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In accordance with the Americans with Disabilities Act (ADA), persons with a disability needing
a special accommodation to participate in the Board meeting should contact the City Clerk’s
Office, 301 S. Ridgewood Ave, Room 210. Daytona Beach. FL 32114. Ph: (386) 671-8023, Email:
clerki@codb.us not later than 72 hours prior to the proceedings. If you are hearing or voice
impaired contact the relay operator at 1-800-935-9771.

1.  Call to Order
2. Roll Call
3. Approval of the Minutes: August 11, 2022

4. Reporis & Presentations
a. Budget Approval FY2022-2023
b. Farmer’s Market

DDA Board Approvals

Approval Date

Q |- Redevelopment & Neighborhood Director 4 2/ 2022

Q"—S City Attorney i : /?;?..f

City Manager

5. Public Comments

O. Board Commenis

7. Adjournment




DOWNTOWN DEVELOPMENT AUTHORITY
MINUTES
Thursday, August 11, 2022

The meeting of the Downtown Development Authority Board was held on Thursday, August 11,
2022, at 8:00 a.m. in RM. 149 B_, 301 S. Ridgewood Avenue, Daytona Beach, Florida. The
following people were present.

Board Members Present

Mt. Michae! Sznapstajler, Chair

Ms. Sheryl Cook, Vice Chair

Mr. Joseph Hopkins

Ms. Quanita May, Commissioner @ 8:15 AM

Board Members Absent
Ms. Tammy Kozinki

Staff Members Present

Mr. Ken Thomas, Redevelopment Director

Mr. Robert Jagger, City Attorney

Michele Toliver, Redevelopment Project Manager

Fredrik Coulter, Information Systems and Budget Director
Licutenant Kim Gernert, Daytona Beach Police Department
Ms. Gina Fountain, Board Secretary

L Call to Order
Mr. Sznapstajler called the meeting to order at 8:06 a.m.
2. Roll Call
Ms. Fountain called roll and noted members present as stated above.

3. Approval of Minutes

a. Regular Meeting — July 14, 2022

Mr. Sznapstajler stated that the minutes will be put on hold until the next meeting on
9/7/2022, since the board did not receive them in a timely manner to be review.

4, Reports & Presentations

a. Public Safety Update

Licutenant Kim Gemert, Police Department, briefly introduced himself and provided a summary
of the CompStat Report.



Ms. Cook asked has the substation made any difference.

Ms. Gernert stated that she has been away for three weeks on vacation and cannot answer that
question.

b. Marketing Presentation

Mr. Keith D. Gold, President/CEO, Gold & Associates, presented his report to the Board. Mr.
Gold provided an overview of the July-August Project Update/Online Analytics/Campaign
Budget Spreadsheet, New Marketing [nitiatives, Farmer’s Market Research Findings, and
Budget Planning for Fiscal Year 2022-2023

Mr. Sznapstajler asked was there a seasonality component to the questions being asked such as
what month or what time of the year do you visit the market. He asked did anyone say they come
in the fall or summer and early spring.

Mr. Gold stated yes there is maybe two aspects; one is when they say they come and the second
is the scasonality of the survey itself. He stated that if the survey was launched in January the
results might be different because their visitation would be different. He stated my assumption is

that right now they are visiting less because it is hot and in the wintertime they are visiting more
but still not a lot overall.

Ms. May asked was your question phrased in such a way that instead of the past 12 months or the
past six months or over the past three months, which would suggested for the past 12 months.

Mr. Gold stated this would be suggested for the past 12 months and they told us when they went.
He stated that there was less 2% said they visited almost every month.

Ms. May stated were they looking for produce vendors in the survey or what they actually want
to see at the local market.

Mr. Gold stated most were produce. He stated that less than 3% mentioned they would like to see
some arts, collectibles, and antiques. He stated that 50% enjoyed the free entertainment
component of the survey. He stated when you look at the overall scores, the rating right now,
they are low.

Ms. Cook stated there were a lot poorer scores than some of the things you are saying.

Mr. Sznapstajler stated that the poor score was the highest in the survey.

Mr. Gold stated that the poor score received more votes than anything else. He stated that if you
recall it came up a few times to maybe take a break in the summertime.

Ms. May stated that people are out visiting other markets and most customers interpreting result
is a comparative analysis they are doing applying to these other spaces that are doing some



different things, a little bigger venue, and they are coming up with their response based on that
as well.

Mr. Gold stated that is a big part of it and you are looking at a lot of the national data and the
people who are major Farmers Market shoppers like to shop at the Farmers Markets no matter
where it is located. He stated they have actually told us they go to the Ormond Beach Farmers
Market, Villages Farmers Market, and New Smyrna Farmers Market in the survey because they
are actively interested in attending Farmers Markets. He stated that you are fragmenting the
market to begin with and if these people are going to all kinds of markets, are they going to go to
yours every week. No, because they are going to go to other markets too that is part of the fun
for them. He stated they can come a lot more frequently.

Ms. May asked if anyone is coming from outer surrounding areas within a 3-5 miles radius.

Mr. Gold replied yes, they responded the way they wanted to by giving their address with the
city and zip code in the record. He stated that the Daytona Beach area 31.17%, Ormond Beach
19.48 %, and Port Orange 12.98% but we have that very specific information for the highest
percentage.

Ms. Cook stated we went through the process to get the SNAP Program for the Farmers Market
and do not know the future of this program. She stated I do not even know if the SNAP is being
used that much anymore. She stated that there were maybe five or six vendors on Saturday that
included the Tie-dyed T-shirt and one was packing up and cutting down his boxes when she was
there.

Mr. Gold stated that there are open ended questions where people can respond to their heart and
their experience. He stated a lot of people said, they get there a little bit later and prefer to come
a little later and mentioned everybody is packing and leaving. He stated that he does not know if
everyone would want to be there at 11:00 on a Sunday morning, but the people looking at the
whole year certainly should be a beautiful time for a lot of people for much of the year.

Ms. May stated there is another market that opened up on Sunday mornings and is not sure of the
impact it of yet. She stated there is a small market that opens on Sunday morning that was trying
to get the church crowd but not sure what the result is yet because they are not a City Program.
She stated that the market is ran by a local college and not sure of the participation with that.

Mr. Sznapstajler stated that he and along with the market group spoke with them when they were

getting started thinking about ways to collaborate and they had been adamant that they wanted
the Sunday times.

Mr. Hopkins stated what do you attribute 53% that say the market is excellent, because it is
virtually nonexistence. He stated that he drove by frequently and do not have to stop because

there is nothing going on. He asked how can you attribute that we get at least 50% of the people
saying it is excellent.



Mr. Gold stated that the 53% was of the lower income bracket and 33% say it is good to
excellence in the higher income bracket.

Mr. Hopkins asked about the positive comments and he knows the market is not good or
excellent.

Mr. Gold stated while most of the scores were not in the excellent range but in the good range
and more scores were in the poor range.

Mr. Sznapstajler stated this could also be that people who come to the market in January and
March as opposed to August..

Mr. Gold stated that is true if they only come to the market twice a year. He stated 1

guess if we had the survey in January there would be a different result for a lot of reasons.

He stated this was discussed the last time and maybe this is an opportunity to change things in
the summertime versus the rest of the season. During the wintertime my guess is we are not
going to have as many complaints about the vendors and many other things that we have when it
is 100 degrees outside. He stated when you launched the survey, it always has an impact on the
results.

Mr. Sznapstajler stated I think it is time for us to have another special meeting when we can
focus an hour of our time on just the market, He stated that today we have important issues we
must focus on such as events and the budget. He stated there is a lot to go over and he thinks the
market deserves a set period of time for our attention and focus where we could have everyone
together and have our stakeholders together to talk about where we go from here.

Mr. Gold stated we collected questions like you are offering today, between now and that
meeting that we can provide detailed information how to respond to those questions. He stated
that if you wanted to know how far away people are coming from then this is a great question
and we can provide more detail on that. He stated that if we want to unveil anything else about
the seasonality of habits, number of people ratingexcellent versus the average rating for the
market. He stated that we have an opportunity to sit down and really spend some time with it and
we can show you a lot more information because.

Mr. Sznapstajler stated give us enough time to get through basically the budget events and
setting up a time where Melanie and stakeholders can be here as well as vendors. He stated that
we can schedule a meeting approximately two months from now.

Mr. Hopkins stated are we waiting for a metamorphosis or something. We have been watching
this train go down the track for a long time. He stated we have a large portion of our budget for
the Farmers Market and opportunities are coming for us to redirect these resources into
something that we get a better return on.

Ms. May stated to slow down right now to get rid of our market for a little bit and just disband
and then try to move in a new direction since the Riverfront Esplanade Park is launching
interesting events. She stated that let us save some money and do something with it.



Mr. Hopkins agreed and stated let’s take the blinders oft and look at our budget then move our
money in a different direction.

Ms. Cook stated we have not seen a budget of what we are spending and using. She stated we
used to see a budget monthly on how much we are making and how much more it is draining our
budget. We are supposed to be trying to bring people downtown and stay downtown.

Mr. Sznapstajler stated that the financial report provided in everyone’s folder, we are have
$17,000 expenses on the market and $5,200 revenue in a 12-month year long period, without
including the $11,700 salary of the Market Manager. He stated it is not our largest expense and
he does not feel comfortable today saying let’s shut it down. He stated he would like to explore
and see what options are out there. He stated if the Esplanade wants to talk with us, then we
should discuss the ideas and 146 people took the time to complete the survey so they really care
about the market.

Ms. May stated the concept of only $17,000 for a business person is a loss for me in business
money is still a loss. She stated the meeting with the Esplanade is needed sooner than later.

Mr. Sznapstajler stated everything we do is at a loss. He stated that the role of the DDA, it is to
spend the taxpayer money that we receive from the businesses in the downtown. We do not

receive money from the residents. He stated we are actually providing a service to the residents
from the community.

Ms. May stated as a business person in the area and watching some things dwindle by degrees
over a period of years, she is not willing to go for two months as a business. To take her
commissioner hat off as a business person there is a better way to spend the money or
reinvestment of the funds.

Mr, Sznapstajler stated even if we had ten more vendors setup there , we are still going to operate
at a $8000- $10,000 lost and that is essentially the business of the Farmers Market being that it
is a nonprofit.

Mr. Hopkins stated we did have a market that produced the profit at one time so it was a benefit
to the downtown and the money that the DDA put to promote the downtown with the Farmers
Market, we had a reward. He agrees with the Commissioner wholeheartedly. He stated that it is
$35,000 a year to promote Farmers Market, which quite frankly does not exist. We can kick the
can another month or two but I do not know if my opinion will change.

Ms. Cook stated we have to start figuring out our budget in September and it is now August.
We had no income from the Farmers Market in the month of July. She stated that the figures

have not changed from June to July.

Mr. Sznapstajler asked what does the DDA want to do because a motion needed for a vote.



Ms. May asked for a future planning strategic meeting in the next week to at least give Esplanade
a moment to talk to because the budget is coming up so we have to make a decision.

Mr. Sznapstajler stated that he would prefer to speak with Mr. Thomas and Melanie John,
Market Manager before that meeting or get Ms. John at that meeting because [ think it is

important.

Ms. May asked Mr. Thomas what do he think because she has seen him downtown and attending
events even driving around picking up barriers.

Mr. Thomas stated he really is not going to weigh in because he have not been long enough to
really do an assessment. He stated that only three months in and expecting him to weigh in if we

should keep the Farmers Market is not enough time. He stated he needs to see the whole year 12
months.

Ms. Cook stated we need to make a decision soon because we are going to have to make another
amendment to the motion to the budget after we acceptit.

Mr. Sznapstajler asked so do we need a motion to set a special meeting?

Ms. May asked can the meeting be for an hour and a half next Tuesday in the afternoon because
of the MMB statue unveiling on Thursday of next week.

Mr. Gold stated that he would not be able to attend on Tuesday because he has a County
Commission meeting on that date.

Ms. Cook asked if he could supply Mr. Thomas with something that has a little bit more detail.
Your report was great and thank you.

Mr. Gold stated that he would make sure Mr. Thomas would have all the requested information
for the meeting.

Mr. Sznapstajler stated a tentative date for Tuesday August 16" at 12:30, which could be subject
to change.

Mr. Gold provided a summary of the printing cost, materials, and advertisements.
Mr. Sznapstajler asked are there any further questions for Mr. Gold.
Ms. Cook asked about the expenses with the Farmers Market activities.

Mr. Gold stated his accounting is different than the City’s accounting and has pretty much
always been that way.

Board members discussed the figures on the spreadsheet provided with Mr. Gold in comparison
to the budget sheet provided by the City.



Mr. Thomas stated we are actually having a meeting in the Finance Department this afternoon to
schedule a special meeting this month or in September to discuss our budget.

Mr. Sznapstajler stated that the key to all of this 1s we have to see it all together because the
$176,000 part here is not the full DDA budget. He stated that we have our Downtown CRA and
everything on this sheet is obviously part of the bigger budget and we have to see how it all fits
together.

c. Events Update

Theresa Lieberman for Al Smith, Bullseyes Marketing, presented her report to the Board. She
recapped the past and future events and summarized the upgrade of the branding for the food
truck events to change to Downtown Daytona Nights with a request for $25,000 in funding.

Mr. Sznapstajler asked if this request of $25,000 is in addition to $85,000 already approved.

Ms. Lieberman stated she is just filling in for Mr. Smith to just talk about specific events for
October and November. She stated he would fill you in on the budget details.

Ms. Cook stated that it would be actually $34,000 request for these additional events.

Mr. Sznapstajler asked City Attorney, Robert Jagger as part as our event agreement are we out of
events that we can do for the fiscal year. He stated that we are on at least the fourth amendment.

Mr. Jagger stated what we should do for the next fiscal year is enter into the new contract and
have a fiscal year events schedule and basically to start over from what we have been doing. He
stated we have got these sort of add on events and we have continued to extend the existing
contract now and we are beyond what we have anticipated.

Ms. May asked for a 12-month calendar.

Ms. Lieberman stated we have a calendar that we are currently finalizing it, so next month or
prior to that we should be able to when discussing the budget.

Mr. Sznapstajler stated he is struggling with is how this $34,000 fits into the events you
discussed, is there an overlap or not.

Ms. May stated that she wanted to know how the Esplanade fit into these events as well and if
that combination might end up saving us money.

Ms. Cook stated that the presentation of events you presented today we would help co-sponsor.

Mr. Sznapstajler asked are there more events through the end of this fiscal year.



Ms. Lieberman stated just the Food Truck rally in September.
Mr. Sznapstajler asked have we already contracted for the event.

Ms. Lieberman replied yes. She stated that the $3000 that we are asking for the relaunch and
each additional Food Truck Rally on the 1*! Friday we are asking for an additional $2000, so that
would be an increase of around $1500.

Mr. Sznapstajler stated that it is hard to commit to a full year with this limited time to make a
decision now.

Ms. Lieberman stated we are just asking for October and November to be covered.

Mr. Sznapstajler stated but covering the rebranding for the next year you are kind of setting the
stage for that.

Mr. Jagger suggested bringing the full contract to the next meeting instead of events being added
over the year and that way you know exactly what your budget and events are for the new fiscal
year.

Mr. Sznapstajler stated this allows us time to listen to what Riverfront Esplanade will present to
the Board. He stated we can accept everything that is in front of us right now as it is, we are
overspending. He stated that we have spent more than what we have and we have reserves.
Based on our last budget, our reserve is only $50,000. He stated that we should not be sitting on
hundreds of thousands of dollars of taxpayers’ money but I think we need the full picture of what
we are setting ourselves up for.

Ms. May stated that something might be on the horizon that we really want to do that we can do
instantly so that is important.

Ms. Lieberman asked to consider just to approving $3000 for October and $2000 for November
for the Downtown Daytona Nights.

Ms. Cook stated that you are asking for $6000 in October and $5000 in November, so are not
just asking us for $5000.

Mr. Sznapstajler provided a summary of how the budget process works for the new fiscal year.

Ms. May stated that a calendar with every single event and the dollar amount to cover that event
is needed.

Ms. Cook asked Mr. Thomas it he wanted the Board to review the budget before the September
7% City Commission meeting.

Mr. Thomas stated that he wanted the Board to review and vote on the budget.



Board members agreed to meet on August 16™ from 12:30-2:30 p.m. for a special meeting to
discuss the budget for the Farmers Market and other events.

Mr. Thomas stated at this meeting we will provide the board with proposed budget so that
you can edit it the way that you want and make some appropriations.

Mr. Sznapstajler asked for the next speaker.

Donald Stoner, Expert Event Solutions LL.C, 1430 Arrowhead Trail, Enterprise, Florida,
provided a summary Eat-Drink-Vegfest event and requested
$2500 for advertisement.

Katrina Guevara, Riverfront Esplanade 249 N. Beach Street Daytona Beach, requested $25,000
from the DDA to assist with the December to Remember 17 days of activities to celebrate the
holidays.

Mr. Sznapstajler asked if one of you can be present at the special meeting on August 16™ for the
budget review,

Ms. Guevara indicated she would be present at the special meeting with a calendar of events
from October-December with the cost.

Mr. Sznapstajler asked that the requests for monies from the DDA be provided with a calendar to
Mr. Thomas by August 12 for the board to review prior to the meeting.

Ms. May asked if each person is doing a separate marketing kind of deal or are we marketing the
downtown as a whole with everything single item on one calendar.

Mr. Sznapstajler stated regardless of what we do business-wise and funds-wise, if there is an
event going on in the downtown, then we should share the information.

Mr. Thomas stated there are approved events on the calendar and we are sharing the events.

Donald Stoner, 1430 Arrowland Trail Enterprise, Fl, provided a brief introduction of himself and
explained the event Eat-Drink-Vegfest on October 8" & 9" on Manatee Island in collaboration
with Riverfront Esplanade and local vegan vendors. He stated that he was here to request
sponsorship from DDA

Ms. Guevara stated the registrations are going very well. The event will happen with or without
the support of this Board.

Ms. Cook asked is there a charge for this event?

Mr. Stoner stated there is a $5.00 charge to get into the event as well as a VIP option that would
include a shirt, free drinks, and special access tent where they can listen to what is on the outside
of the media.



Mr. Sznapstajler asked how much are you asking from the DDA to assist with sponsorship?

Mr. Stoner stated that $2500 requested.

Mr. Sznapstajler asked are any other special event permits or anything the Esplanade would be
responsible for.

Ms. Guevara stated that he insured the event and all the vendors go through him and his vendor
application that he has. She stated that he has an agreement with the Riverfront Esplanade and it
meets all our criteria. Ms. Guevara stated the Riverfront Esplanade pulls the liquor liability
permit with the State of Florida and Daytona Beverages is the distributor for that permit. She
summarized the other events with other providers that would be happening once a month and
eventually opening a Farmer’s Market on the south lawn of Riverfront Esplanade on Sunday
mornings.

f. Farmer’s Market Update

Mr. Thomas stated he would provide an update at the next scheduled meeting.

5. Public Comments

John Nicholson, 413 N. Grandview Avenue, discussed how the Downtown Development
Authority and Downtown Redevelopment Board can get together and discuss how they can help
each other and how to avoid opposing each other. He discussed the issues occurring with the
Farmer’s Market.

6. Board Comments

Mr. Hopkins stated that he resigned from the board and asked Ms. May for and update on the
people whom she knows to get with staff regarding submitting an application.

Ms. May stated she has informed some people of there being a position available on the board
and they informed her they were submitting their applications. She asked when the effective date
of his resignation.

Mr. Hopkins stated that his term expired last month but he was commitied to stay on the board
until his position is filied.

Mr. Sznapstajler asked can there be a more formalized process of how people come to the DDA
board for event sponsorship request because he feels like they are coming at multiple angles at

multiple times and not a lot of consistency. He stated there was previously a form to present to
staff.

Mr. Thomas stated that the next meeting will be on 8/16/22 at 12noon.



7. Adjournment

There being no further business to come before the board, the meeting was adjourned at
9:49 a.m.

Mr. Mike Sznapstajler Cook, Chair Ms. Gina Fountain, Board Secretary



The ity of Dagylona Beack
COMMISSION-MANAGER PLAN
DAYTONA BEACH, FLORIDA 32115-2451

BUDGET DIVISION FAX 386-671-8065
P.O. Box 2451 PHONE AREA 386-671-8000

MEMORANDUM

T Deric C. Feacher, City Manager
FROM: Fred Coulter, Budget Director
DATE: September 13, 2022

SUBJECT: Rate of Taxation and Adopting the FY 2022/23 Budget — Downtown Development
Authority.

For the September 21, 2022, Downtown Development Authority meeting, we are proposing two
Resolutions. The first Resolution adopts an ad valorem property tax millage rate, determining the
amount and fixing the Rate of Taxation in making the Annual Property Ad Valorem Levy in the
amount of 1.0000 of non-exempt assessed taxable value for General Fund Operation of The Daytona

Beach Downtown Development Authority. This is an increase of 7.32% from the roll back millage
rate of 0.9318.

The second Resolution adopts the budget for the fiscal year October 1, 2022, to September 30,
2023, for the Downtown Development Authority (DDA); prescribing the net sources of Revenue in
the estimated amount of $ 337,360, and Expenditures of $ 337,360.

These resolutions are in accordance with State of Florida T.R.I.M. requirements.
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STRATEGIC PLANNING INITIATIVE: The process of having Budget Hearings is in line with our principle

of financially/fiscally sound City Government and enables us to be in compliance with our city code of ordinances
and State of Florida TRIM laws.

BACKGROUND: 1. Presentation by Ken Thomas. Redevelopment Director. Discussion on the proposed millace
rate of 1.0000 and proposed budget.

2. PUBLIC HEARING - Members of the general public mav speak and ask questions on the proposed millace rate
and the FY 2022/23 budget.

3. Resolution of the Daytona Beach Downtown Development Authoritv adopting an ad valorem property tax
millage rate of 1.0000 ($1.0000 per $1.000 of assessed taxable value). This is the rate utilized in the Notice of
Proposed Property Taxes and is a 7.32% tax increase from the rolled back rate of 0.9318.

4. Resolution adopting the Budget tor the fiscal vear October 1. 2022. to September 30. 2023: prescribing estimated

Revenue Sources of § 337.360 and setting forth Operating Expenditures. Capital Expenditures., and Transfers of
$ 337.360.

STAFF/BOARD RECOMMENDATION: City Manager recommends approval on the Resolutions.
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RESOLUTION NO. DDA 22-XXX
A RESOLUTION ADOPTING THE BUDGET FOR THE
FISCAL YEAR OCTOBER I, 2022, TO SEPTEMBER 30. 2023,
FOR THE DAYTONA BEACH DOWNTOWN
DEVELOPMENT AUTHORITY: PRESCRIBING THE NET
SOURCES OF REVENUE IN THE ESTIMATED AMOUNT OF

$337,360: SETTING FORTH EXPENDITURES IN THE

AMOUNT OF $337,360: AND PROVIDING AN EFFECTIVE
DATE.

WHEREAS. the administrator has prepared and submitted to The Daytona Beach
Downtown Development Authority a tentative budget for The Authority tor Fiscal Year 2022/23;
and

WHEREAS, the tentative budget has been on record in the office of The Authority
open to public inspection; and

WHEREAS, the Authority on Wednesday, September 7. 2022, at 6:00 p.m. after
first holding a public hearing on the proposed millage rate and tentative budget. adopted a tentative
proposed millage rate for The Authority for Fiscal Year 2022/23, and adopted a tentative budget
for The Authority; and

WHEREAS, five days after due public advertising, a public hearing was held to
finalize the budget on September 21, 2022, at 6:00 p.m.. Daylight Savings Time, in the City
Commission Chambers. Room 290. City Hall, 301 South Ridgewood Avenue, Daytona Beach,
Florida: and

WHEREAS. the Authority has adopted a final millage rate for The Authority for
Fiscal Year 2022/23.

NOW, THEREFORE. BE IT RESOLVED BY THE DAYTONA BEACH

DOWNTOWN DEVELOPMENT AUTHORITY:



SECTION I. The amounts anticipated for the tund is attached hereto and by
reference made a part hereof,

SECTION 2. The 2022/23 Fiscal Year Budget for The Daytona Beach Downtown
Development Authority attached hereto. is hereby adopted.

SECTION 3. The Budget adopted in the preceding section is incorporated as part
of the Budget of the City ot Daytona Beach for the fiscal year commending October 1. 2022 and
ending September 30, 2023,

SECTION 4. This Resolution shall take effect October |, 2022,



RESOLUTION NO. DDA 2022-
A RESOLUTION DETERMINING THE AMOUNT AND
FIXING THE RATE OF TAXATION IN MAKING THE
ANNUAL PROPERTY AD VALOREM LEVY IN THE
AMOUNT OF 1.0000 PER $1,000 OF NON-EXEMPT
ASSESSED VALUE FOR GENERAL FUND OPERATIONS OF
THE DAYTONA BEACH DOWNTOWN DEVELOPMENT
AUTHORITY FOR FISCAL YEAR BEGINNING OCTOBER 1,
2021, THROUGH SEPTEMBER 30. 2022: INCREASING
PROPERTY TAX RATE BY 7.32% FROM THE ROLLED

BACK MILLAGE RATE OF 0.9318: AND PROVIDING AN
EFFECTIVE DATE.

WHEREAS. pursuant to Section 200.065(1), Florida Statutes, the Honorable Larry
Bartlett, J.D., Property Appraiser for the County of Volusia, has certified the taxable value of
property within the City of Daytona Beach, said certification being dated July 1, 2022; and

WHEREAS. at its July 14, 2022, meeting the Daytona Beach Downtown
Development Authority proposed an aggregate millage rate of 1.0000 for FY 2022/23, and
established a hearing time for adoption of the tentative millage rate at 6:00 p.m., September 7.
2022, in the City Commission Chambers; and

WHEREAS, on or about August 17, 2022, the Honorable Larry Bartlett, J.D.,
C.F.A., Property Appraiser for the County of Volusia, mailed by first class mail a notice to each
property owner within the Authority advising of the rolled-back tax levies. the proposed tax levies,
and the hearing date, time, and location; and

WHEREAS, by Resolution adopted September 7, 2022, the Board established a
tentative millage rate ot 1.0000 and called ftor a public hearing for final action on millage at 6:00
p.m.. September 21, 2022, in the City Commission Chambers, and

WHEREAS., there appeared a notice of the public hearing in The News-Journal on

September 16, 2022, in accordance with §200.065(3)(a), (3)(h), and (3)1), Florida Statutes. and
WHEREAS. the millage rate adopted below is a 7.32% increase from the rolled

back millage rate.



NOW, THEREFORE., BE [T RESOLVED BY THE DAYTONA BEACH DOWNTOWN

DEVELOPMENT AUTHORITY:

SECTION 1. [t is hereby found that a Public Hearing has been conducted on
September 7, 2022, at 6:00 p.m.. Eastern Daylight Savings Time. in the City Commission
Chambers. Room 290, City Hall, 301 South Ridgewood Avenue, Daytona Beach. Florida, in
accordance with Section 200.065(2)(e). Florida Statutes.

SECTION 2. It is hereby found that a Public Hearing has been conducted on
September 21, 2022, at 6:00 p.m., Eastern Daylight Savings Time, in the City Commission
Chambers, Room 290, City Hall. 301 South Ridgewood Avenue, Daytona Beach. Florida, in
accordance with §200.065(2)(d), (2)(e). (3)(a), (3)(h), and (3)(1). Florida Statutes.

SECTION 3. It is hereby found that the name of The Daytona Beach Downtown
Development Authority as the taxing authority, the rolled back rate of 0.9318, the 7.32% tax rate
increase, and the millage rate to be levied have been publicly announced prior to the adoption of
this resolution in accordance with §200.065(2)(d), Florida Statutes.

SECTION 4. The Board of the Daytona Beach Downtown Development
Authority after carefully investigating the rate of taxation necessary to raise the sum of money
required to meet an appropriation for operations for FY 2022/23, and after hearing the general
public at a Public Hearing, does hereby find and determine the rate of taxation necessary shall be
1.0000 on each $1.000 of assessed taxable real and personal property lying and being within the
jurisdiction of Authority.

SECTION 5. The millage rate adopted by the Authority herein is higher than the
rolled-back rate ot 0.9318 by 7.32%.

SECTION 6. The Board Chairman is hereby authorized and directed to adjust the
millage rate adopted in section 4. above, upon notitication of aggregate changes in the assessment

roll in accordance with §200.065(6). Florida Statutes.



SECTION 7. The Board Chairman is hereby directed to furnish certitied copies of
this Resolution to the Honorable Larry Bartiett. J.D., Property Appraiser. County of Volusia. 123
West Indiana Avenue, Room [02. DeLand. Florida, 32720: and to the Finance Department. County
of Volusia, 123 West Indiana Avenue, Room 103, DeLand, Florida, 32720

SECTION 8. This Resolution shall take effect October |, 2022,
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Contribution Agreement

September 13, 2022

Downtown Development Authority

Kenneth Thomas, Redevelopment Director
P.O. Box 2451

Daytona Beach, FL 32115-2451
386-671-8183

[Tax ID number or social security number of

confributor]
Pledge: $25,000

Please make checks payable to Brown Riverfront Esplanade Foundation (BREF)

Purpose: The pledge contribution will be used for:

‘A December to Remember” Christmas lights and events:

This pledge agreement is made between the contributor and Brown Riverfront Esplanade
Foundation, Inc., a Florida nonprofit corporation (Contributory).

BREF is a charitable organization qualified by the Internal Revenue Serviceasa | R C §
501(c)(3) organization. Contributory’s IRS tax identification number is 83-1769296. One
of the primary purposes of BREF is to complement the sustainability of The Riverfront
Esplanade and Beach Street businesses. BREF's financial ability to pay for the capital
improvements along with the operation, maintenance and repair of The Riverfront
Esplanade will be assisted from these contributions, specifically the annual “December to
Remember " event. Contributor desires to support BREF’s efforts by making contributions
to BREF as set forth above. BREF may rely on the above contributions and may use this
pledge to obtain financing for the additional Christmas lights and activities.

In consideration of the foregoing, and to induce BREF to proceed with the additional
activities and lights, contributor now pledges and agrees to give and deliver to BREF the
total pledge set forth above, which will be payable as set forth above, as a contribution
and gift to BREF to be used for the purpose set forth above.
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This pledge is a legal obligation of contributor (and each of them jointly and severally if
there are more than one) and of contributor’s business, successors, legal representatives,
and assigns. Contributor acknowledges that BREF relies on this pledge in a substantial
manner in furtherance of its charitable purposes and that BREF is incurring substantial
obligations in so relying and will suffer material detriment if this pledge is not honored.
Therefore, this pledge is valid and enforceable and may not be revoked or rescinded

without BREF’s written consent. This pledge is governed by the laws of the State of
Florida.

Contributions to BREF are tax deductible to the extent allowed by law from time to time.

In witness to the above, the contributor has signed this pledge on the date set forth
above.

PLEDGE BY contributors

Name & Title of contributor Date

Name of withess 1

ACCEPTANCE OF PLEDGE

By signing below, the undersigned BREF accepts the foregoing pledge and agrees to use
the contributions from contributors in accordance with the purpose set forth above to the

extent it is practical to do so and agrees to commemorate this contribution as set forth
above.

Approved by BREF.
Brown Riverfront Esplanade Foundation, Inc.

By: Date:

Title:

Name of witness 1

[Name of witness 2]

_ BROWN RIVERFRONT ESPLANADE FO
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A December to Remember Contribution Policy

The Riverfront Esplanade is presenting “A December to Remember” for the Daytona

Beach business community and surrounding areas to enjoy an enchanting holiday
experience.

Your Contribution will allow families to start a new nholiday tradition this yaar while
exploring the brand-new Rivarfront Esplanade a premier gathering space and
potanical garden overlooking the Halifax River in Downtown Daytona Bsach! A
December to Remeamber at the Riverfront Esplanade is a 17-day extravaganza filled
with community events, movies on the lawn, a holiday bazaar Santa sightings, live
music, and so much mora!

Brown Riverfront Esplanade Foundation (BREF) has established this Contribution

program to provide a way to revitalize the downtown Daytona Beach area for the
holidays.

The program is implemented by the Esplanade Manager (herein known as “Manager”)
with annual reports to and reviewed by the BREF.

Your $25,000 Contribution for this program includes the following items. Items included
in this program can be added, updated, or removed by revising this policy.

» Special seating and recognition at the Grand Opening of the Riverfront
Esplanade and “A December to Remember” ceremony
e Business logos included in the following promotional items:

> PRINTED 11x17 Folded Event Brochure with Map - 5000 distribution
o Pre-event posters 11x17 - 250 community distribution
o Event Promo Cards - 1500 distribution
5 Event Vinyl Banners - 2 printed
> Signage at Event Welcome Tent
DIGITAL Social Media - Minimum of two featured posts with link to
donors website
> FB event banner with logo
o Newsletter - Hyperlink from donor logo to donor website
o> Website - December to Remember page, a Hyperlink to donor websites
> Radio Ad
2 Recognized by DJ during “A December to Remember” events

Thank you for making this experience possible for the community!




August 25, 2022

Ideas on how to reimagine the Farmer’s Market at the Riverfront Esplanade
Prepared by: Katrina Guevara, Events Manager

Current Market Areas of Note:
- Low traffic of vendors and guests
- Competing Saturday markets in other cities. Sunday market at BCU.
- Current expenses = Marketing efforts by DDA & Market Manager salary.

Benefits of the Riverfront Esplanade location:
- Privately managed venue with security on-site.
- Restrooms located by Manatee Plaza entrance, currently open.
- Restrooms located by Magnolia St entrance, will open early 2023.

Requests by the Riverfront Esplanade to be the venue:
- We would create a standard for vendors. Things that might be included:

o Riverfront Esplanade Vendor Application and Waiver form to fill out
for approval. Helps organize market to build variety and agreements
with vendors

o All tents to be provided and weighted to ensure safety and a visual
that is appropriate.

o Approved vendors would pay a fee to the Riverfront Esplanade for
booth space rental in market.

- Rebrand of “Farmer’s Market” to something more aligned with new mission.
- Begin securing vendors and advertising Q4 2022 for a NEW Market to start
November 2022.

BROWN RIVERFRONT ESPLANADE FOUNDATION | 249 N. Beach Street, Daytona Beach, FL 32114




Concepts: These concepts are general ideas and suggestions. Parts or whole can be
used from each idea to reimagine a market that fits the DDA vision.

Idea A: Monthly Market

Rebrand the market to be added into the monthly Wellness Walk/Run event that
is currently being tested at the Riverfront Esplanade. Open 7am-11am on One (1)
Saturday or Sunday a month. Create a full experience with wellness activities, music.
market vendors, and community booths.

ldea B: Weekly Market

Brand a Friday Evening Market with vendors and music. Once a month it will fall
on same day as the Food Trucks on Beach St.

Riverfront Esplanade (RE) responsibilities:

- RE’'s Marketing team will rebrand Market and bring to DDA for approval.

- RE will order a minimum of 10 white tents to add to their inventory to start
market.

- RE will own & store tents, tables and market branding.

- RE team will manage application and vendor communication process, as well
as set-up/tear-down and manage market events.

- RE venue will have security on property during market times.

- RE marketing team to supply graphics and flyers for promotions.

- Provide 1 tent to DDA at each market, no fee. This tent should spotlight all
Beach St merchants and upcoming events.

- Income from vendors goes to paying the new Market Manager.

Downtown Development Authority (DDA) responsibilities:

- Invest $15,000 if weekly option and $5,000 if monthly option, to be used for
the rebrand, promotion/printing, equipment, and RE staff hours to get the
Market started. (no annual Market Manager salary)

- Continue to support market through current marketing efforts approved in
their budget: Website, Email Blast, Signs along Beach St and social media

- Provide collateral for DDA tent at market, such as Food Truck flyers, Beach
Street brochures, coupons or collateral from Beach St businesses.

BROWN RIVERFRONT ESPLANADE FOUNDATION | 249 N. Beach Street, Daytona Beach, FL 32114




